
MARKETING THEORY

is a fully peer reviewed specialised academic medium and main reference for the development and dissemination of
alternative and critical perspectives on ma.

This information helps companies make new products or change existing ones, set prices, choose distribution
channels and create a brand or image in the marketplace. This theory categorizes consumer goods into
convenience goods goods purchased daily for immediate use , shopping goods goods requiring price and
quality comparisons , specialty goods goods to meet a specific need and emergency goods goods needed to
cover unexpected events. Some results indicate that it can be relevant with adaptations, especially for the
education sector. One example of this evolution has been the fundamental changes to the basic Marketing mix.
The orientations are: Production Orientation â€” a company is heavily focused on streamlining production
processes and concentrating on improvement efficiencies with little focus on anything else. This school of
thought focuses on how different types of goods are marketed. If you sell golf clubs exclusively through pro
shops, you position yourself as a higher-quality product. Where once there were 4 Ps to explain the mix,
nowadays it is more commonly accepted that a more developed 7 Ps adds a much needed additional layer of
depth to the Marketing Mix with some theorists going even going further. Viral and Social Network
Marketing A recent development in marketing theory centers around the effects of technology on marketing
products. Which one s are you most comfortable with? The data companies use in marketing include customer
demographics, sales numbers, information on competitors and industry statistics. Several academic theories
have examined how the most successful of these efforts have reached fruition. Processes â€”The delivery of
your service is usually done with the customer present so how the service is delivered is once again part of
what the consumer is paying for. The Marketing Mix Simply put the Marketing Mix is a tool used by
businesses and Marketers to help determine a product or brands offering. Commodity School The "commodity
school" of marketing theory examines the unique qualities of products and services. This philosophy borrows
from disciplines ranging from Freudian psychology to classical economics in its attempts to explain why
customers choose one brand over another. Small-business owners must be aware of all four of these factors, as
the successful choices for each are within their control. References 4. Collecting Marketing Information
Marketing is the collection and analysis of data that helps companies sell products. Do some of them seem
irrelevant to your circumstances? This now allowed the extended Marketing Mix to include products that are
services and not just physical things. For example, carmakers position their autos as safe or affordable,
offering status or providing some other benefit. Before we get carried away though what is the Marketing Mix
and what is the original 4 Ps principle? If you sell high-priced shoes in discount stores, you send a message
that your shoes are not much different than competitors' offerings. The final P is Productivity and Quality. The
book "Marketing Theory" proposed up to a dozen paradigms. Finding a difference between your product and
others is often called finding your unique selling proposition or unique selling differential. Positioning of a
Product or Service A basic marketing theory states that to maximize sales, a company must position its
products or services in the marketplace in such a way that consumers believe they need a particular product for
service or that a product or service they need has a particular benefit. A transcript of his remarks is contained
in the word document Marketing Definitions. Place â€” The product should be available from where your
target consumer finds it easiest to shop. Sce Research has been carried out on how relevant market orientation
is to the nonprofit sector. Marketing is a continually evolving discipline and as such can be one that companies
find themselves left very much behind the competition if they stand still for too long. If you price your product
below that of your competitors, you will attract customers who believe you and your competitors offer the
same basic quality and shop exclusively on price. Is there an 8th P? Understanding some basic marketing
theories will help your small business make more effective business decisions. Think aboutâ€¦.


