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Collecting feedback is critical to any business as without understanding a customer, no business can be
successful. In-house business research can enable the senior management to build an effective team or train or
mentor, when needed. While these are not authoritative or objective sources, public opinion can be of great
help to businesses that pay attention and learn from comments relevant to their industry. In this method,
companies engage with cherry-picked customers who reflect their ideal demographic and who will potentially
use the new services or products for a selected trial period. Business research can enable a company to stay
up-to date with the market and its trends and appropriate innovations can be made to stay ahead in the game.
Case studies are provided by businesses to new clients to showcase their capabilities and hence such research
plays a crucial role in the business sector. This can enable the company to understand supply and demand
requirements of its products. In this method, an experiment is carried out on a set of audience to observe and
later analyse their behavior when impacted with certain parameters. Hence, the sales person will first search
for a decision maker from the company, investigate what department he is from and understand what the target
company is looking for and what are they into. For example: A research is conducted with a focus group to
understand what dimension of screen size is preferred most by current target market. There are various types
of qualitative research methods such as interviews, focus groups, ethnographic research, content analysis, case
study research that are widely used. Sales figures or client willingness to receive newsletters or subscribe to a
service, for instance, have a longer appeal than third-party secondary research. This would allow Amazon to
have tech-savvy users already familiar with previous generations of the product comparing it to known
features and offerings found on other e-readers. Now the company's team can hit the drawing board for selling
next season's scarves. A website intercept survey is an online survey that allows you to target visitors to
understand their intent and collect feedback to evaluate the customers online experience. For example, a local
gym wants to offer a new kind of group exercise. Primary research is likened to field research. Interviews:
Interviews usually occur one-on-one or in up to three-on-one groupings. As with interviews, however, the
facilitator who directs the conversation can unintentionally skew answers in a particular direction, and analysis
of the information collected during the focus group can prove difficult to analyze. Social media and
peer-review sites give a business insight into customers in the same industry. Using such a research will help
businesses reduce costs, and create solutions or products that are targeted to the demand in the market and the
correct audience. Businesses can choose between a variety of research methods to achieve these ends.
Interviews Interviews are somewhat similar to surveys, like sometimes they may have the same questions
used. Focus groups and conducting interviews are arguably the most expensive methods of conducting
research, but also the most exploratory types available for businesses. By comparing the same-visit purchases
of customers looking for scarves, they can also get an idea of the tastes and aesthetics favored by this
scarf-seeking clientele. Sources for data include government bodies, educational organizations like trade
schools or universities, industry periodicals and newspaper reports. It hinges on things like people's feelings
and consumer feedback. Such a method is generally used to understand cultures, challenges or other things
that can occur in that particular setting. Such methods are of very high importance in business research as it
enables the researcher understand the consumer. For example: Experimental research was conducted recently
to understand if particular colors have an effect on its consumers hunger. With advancement in technology,
now surveys can be sent online through email or social media. Financial outcomes and investments that will
be needed can be planned effectively using business research. This will help the company grow its revenue
and market share. If their most searched-for item is scarves, then they know this is an item coveted by people
already being driven to their site. He can also reach out to the customer directly by finding a mean to
communicate with him by researching online. Business research results can quickly become obsolete because
of the fast changing markets Importance of Business research Business research is one of the most effective
ways to understand customers, the market and competitors. Hence, the company can ask people who visit their
website with a few questions through an online survey to understand their opinions or gain feedback and hence
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make appropriate changes to the website to increase satisfaction. Sometimes also known as quasi experimental
research, it involves establishing an independent variable and analyzing the effects on the dependent variable.
It was seen that certain colors like red or yellow increase hunger. Established businesses employ research to
determine whether they can succeed in a new geographic region, assess competitors or select a marketing
approach for a product. Quantitative research methods Quantitative research methods are research methods
that deal with numbers. Business research can be done for anything and everything.


