
PRIMARY MARKET RESEARCH DEFINITION

Data collected from its source and generally gathered by a business for its own specific purposes. Primary market
research tends to take the raw data such as information collected through focus groups or surveys, and interpret the
data for a variety of business purposes.

It is increasingly possible to obtain behavioral data from secondary sources, which can be more powerful and
reliable than self-reported data via surveys and focus groups. Even following these guidelines, mail response is
typically low. Interviews are structured and formal in approach. Phone surveys are generally the most
cost-effective. Primary research is a time-tested method, therefore, one can rely on the results that are obtained
from conducting this type of research. A return rate of 3 percent is typical; 5 percent is considered very good.
Examples of primary research informal face-to-face or written customer feedback interviews questionnaires
focus groups. It is used to solve any problems that you discovered through exploratory research. I hope this
tutorial on the differences between primary and secondary research has been helpful. Primary research gives a
means to control how data is collected and used. Trained observers or cameras are used to record reactions.
Survey should not be lengthy, else respondents lose interest and tend to leave it half done. There are plenty of
raw data sources like the US Census , Data. In such cases, use of more than one method is required and this
might increase both times required to conduct research and the cost associated with it. For instance, if you are
launching a new website and want feedback regarding its design and efficacy, the research firm you retain
would share the site with focus groups in order to gauge their responses to the website. It includes reports and
studies by government agencies, trade associations or other businesses in your industry. The in-depth
interview. Primary research gives you a lot of specific results. Excellent customer satisfaction CSAT has
become a key goal and objective of many organizations. One of the most effective forms of marketing
research is the personal interview. Researcher observes the reactions of a subject and makes notes. You might
conduct a survey, run an interview or a focus group, observe behavior, or do an experiment. Of the two,
specific research is the more expensive. Focus groups, surveys, field tests, interviews, and observation are
examples of primary market research. Focus groups: This popular research technique is used to collect data
from a small group of people, usually restricted to  Based on this research, the brand can now think of
probable solutions to make necessary changes in looks and features of mobile phone. The downside, of course,
is that you may not be able to find secondary market research information specific enough or recent enough
for your objectives. Today, most researchers use online surveys to send it to respondents to gather information
from them. These can be accessed on handheld devices like smartphone, tablets, Ipads and similar devices.
Disadvantages of Primary Research One of the major disadvantages of primary research is, it can be quite
expensive to conduct. On the other hand, data published by private companies may require permission, and
sometimes a fee, for you to access it. You can compile this information yourself or hire someone else to gather
it for you via surveys, focus groups and other methods. It is more open-ended.


